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ADVERTISING & PROMOTIONS
The following is a list of all vital elements of the advertisement and promotions operation of the upcoming InPulse concert.  You may want to recruit your top students or volunteers to help assist with the advertising campaign.  Any questions should be directed to Marcus Hanson, InPulse’s Director of Communications (612-501-5548). Remember, people can only attend the concert if they KNOW about it!  The seats won’t fill themselves and we appreciated in advance all your good-faith efforts towards making this concert a tremendous success!

************************************************************************

HANGING POSTERS
This is the most important advertising initiative!  Approximately two (2) weeks before the date of the show, InPulse will send you official concert posters.  Please distribute ALL the posters and hang them no later than one (1) week prior to the show.  You may wan tot enlist the help of your top students or other volunteers.  Here are the key locations you won’t want to miss:

· DISTRICT SCHOOLS (K-12)- Music Dept., Cafeteria, Student Commons

· PROMINENT BUSINESSES – Banks, Grocery Stores, CD/Record Stores, etc.

· POPULAR LOCAL RESTAURANTS- Favorite student hang-outs

· CHURCHES- Local church youth groups (if applicable)

SUBMITTING PRESS TO LOCAL NEWPAPERS AND MEDIA PUBLICATIONS
We ask that in your good-faith advertising effort, that you submit our media & promo publications for advertisement in a local newspaper.  You might inquire about getting a feature article about the InPulse residency, or an ad with a photo and concert details, or placing a concert listing ad in the arts & entertainment or community sections.  If they agree to consider this, please give them a copy of the InPulse Press Release and have them contact Marcus Hanson with any further questions.

SECURING RADIO AIRTIME AT LOCAL RADIO STATIONS

This only pertains to communities with local radio stations that help and support community events.  You will want to speak with the Station Director or Program Director.  Explain that you are hosting InPulse to run educational outreach clinics with students as well as put on a feature concert for the community.  Ask if they would be willing to consider supporting your school and community by running our advertisements throughout the day/week, as well as having InPulse do an on air interview.  If they agree please give them a copy of the InPulse Press Release and have them contact Marcus Hanson to set up the interview, or with any further questions.

WORD OF MOUTH ADVERTISING
No matter how much advertising we do, individual word-of-mouth advertising is always the best and most effective!  Therefore, this task involves every student.  We ask that you encourage your students to tell their friends and family about the show.  There’s absolutely nothing like being at a packed auditorium for an InPulse show!
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